1.The objectives of the Guidelines

The Google Search Quality Rater Guidelines (QRG) are guidelines given to human
quality raters (quality evaluators) who use them to rate the usefulness, relevance
and trustworthiness of search results. Their comments assist Google to improve its
algorithms to offer improved search experiences.

2.Emphasis on Al-Generated Content

Al content is explicitly covered now, it can be presented as long as it provides value
and originality.

Spammy, keyword-stuffed, or low quality Al content is highly discouraged and will
not rank high.

Google focuses on Al as a tool that supplements but does not replace human
knowledge and creativity.

3.Content Quality Evaluation: E-E-A-T Framework

Guidelines specifically call out Experience, Expertise, Authoritativeness, and
Trustworthiness (E-E-A-T) as being the main aspects to determine the quality of
pages. Content that has direct experience, shows credible sources and has a good
reputation ranks high.

4.Expanded Spam Definition New spam tricks discussed are:

Scaled Content Abuse: Creating several pages with low value in large quantities to
control rankings.

Expired Domain Abuse: Hosting the low quality content deceptively on the expired
domain that was once famous.

Site Reputation Abuse: Using reputable sites to post unrelated and poor content.

5.Needs Met Rating Improvements

New criteria are more accurate at determining whether or not content will meet the
intent of the user in full, in part, or not at all, and provide more thoughtful rating
examples.

6.Constant Updates and Impact

The QRG is revised frequently to integrate new web trends and challenges.
Although the feedback of raters does not influence the ranking directly, it affects
algorithm changes, which indirectly influences the SERPs




